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Who participated in the research

I invited 8 respondents. 

«Ordinary people» — not connected with IT and E-commerce: office employees,
creative workers. Work and professional growth do not require frequent use
of online shops by members of this research, they all make purchases online with
varying frequency.

Everybody is in relationship or married. 



Respondents' age

26-29 years

30-35 years

35+ years



Frequency of purchases online

rarely

from
time to
time

often

Interesting! People who often buy
online had the same problems in
using the website as people who
rarely buy online.



of respondents did not understand
how to add products to the basket. 

They clicked "+" instead of green
basket icon As a result, they had to
add the products to the basket
again. 

40%

Issue 1



of respondents did not
remember exactly
their postcode. 

They left Rewe online
shop for checking it. 

40% This is the first step on Rewe online shop —
customer has to enter the postcode.

Issue 2



of respondents wanted to change delivery
to pick-up after they realised that their orders

up to 40 Euro.  

They could not find the way to change
it without the cleaning baskets and re-start. 

   
One respondent closed the site page:  

«I do not remember what I added to the
basket. It is stupid to do it again from the

beginning».

40%
Issue 3



Issue 4 There is a recommendation service in a shopping basket based
on previous similar purchases of other customers. 

60%
of respondents thought that
recommended products are

their product that they added to
a shopping basket. 

One respondent said that it is
too annoying to check are they
her products or they are just

recommendations.



https://invis.io/TPMIZHC4BZG#/306943733_0


