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What is medium
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What is medium

definition of medium
IS

= “a means by which something is communicated or expressed”
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What is medium

item carries
some form of communication,
Media are tools
enhancing (= communication expression between people.




Bauhaus-Universitit Weimar Mobile Media Design | 02:Media & 7 B

What is medium

definition

= “media’ includes any medium or object used to
communicate a message or a meaning”.
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What is medium
Marshall McLuhan

= Global village

=" Figure and ground media
TR = Tetrad of media effects

: / * 4 " Hot and cool media

= Predicted the World Wide Web
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What is medium
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What is medium

http://www.youtube.com/watch?v=oMUuHNP8ixY



http://www.youtube.com/watch?v=oMUuHNP8ixY
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What is digital

definition o' digital
"relating to or performed with the fingers"
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What is digital

belongs to i1 cave men finger prints

= technological innovations are extensions
of human abilities and senses”
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What is digital
digital opposite to analogical,
Analogical physical objects;
digital is transposition, when analogical information

represented mathematical
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What is digital

Gere definition of digital

= “[i]n technical terms it is used to refer to data in the form of discrete
elements. Though it could refer to almost any system, numerical,
linguistic or otherwise, used to describe phenomena in discrete terms
over the last 60 or so years, the word has become synonymous with
the technology which has made much of the aforementioned
possible, electronic digital binary computers”.
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What is digital
new media
revolution is a continuous process reflections are
present modern life,

the urban spaces.

= "Technologies not only provide us with new tools for
communication and expression, but also provide a new social
context for our daily existence" (unenteid, 2000, . 2).
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What is
Digital Medium
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What is digital medium

digital media
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What is digital medium

as new media
the
technologies to create and distribute all sorts of
contents.
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What is digital medium

represent
technologies to distribute information
also

allows
re-distribution o' content.
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What is digital medium

= “The digital is more than simply a technical term to describe
systems and media dependent on electronic computation,
just as the analog, which precede it, describes more than a
proportional system of representation” wunenfeid, 2000,p. 15).
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What is digital medium

Pavlik defined

= “digital media as the systems of public communication, the
systems of content production and distribution, and the
computer and networked-based technologies that support
and shape them”,

not only public,
also the private production
consumption.
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What is digital medium

“new media”

= "(...) [Flield of new media studies (sometimes called "digital
StUdIeS ") (...) ! (Manovich, 2002, p. 10).
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What is digital medium

new media is used 1 contrast “old” media

= “New media are networked and digital”
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What is digital medium

digital media
as equipment o1 gadgets based on binary
computing, able

display information.
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What is
New Medium
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What is New Medium

Mobile Media Design | C
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Lev Manovieh
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What is New Medium

printing press
photography a revolutionary impact
development of modern society
new media revolution
computer-mediated production, distribution
and communication.

2001 — The Language of New Media
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What is New Medium

new revolution more profound

media revolution affects communication,

types of media

2001 — The Language of New Media
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New Medium

Numerical representation
Modularity

Automation

Variability

Transcoding

A

Mobile Media Design | 02=Mediar &\

2001 — The Language of New Media

30
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New Medium

1. Numerical representation:
new media objects

digital code

2001 — The Language of New Media
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New Medium

2. Modularity:

Media
elements

assembled

combined
independence

2001 — The Language of New Media
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New Medium

3. Automation:

automate media
creation

2001 — The Language of New Media
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New Medium

4. Variability:
new media object

infinite, versions

variable mutable

2001 — The Language of New Media
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New Medium

5. Transcoding:

consequence o/ media’s computerization

translate another
format

2001 — The Language of New Media
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New Medium

= http://manovich.net/

= https://twitter.com/manovich

= https://www.facebook.com/lev.manovich



http://manovich.net/
https://twitter.com/manovich
https://www.facebook.com/lev.manovich
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Mediatization
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Mediatization

= “City space is a space of concentration, vis-a-vis the
dispersal that characterizes the territory, the countryside”

(Brighenti, 2010, p. 475).

The lights, machines,
displays, devices are
city.
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Mediatization

converge ¢ urban

media

= “In other words, not only is the city mediated, but new
media themselves are ‘urbanized’ and urban media:
they are designed on the basis of a model of social relations
that is soaked in the urban experience of modernity”

(Brighenti, 2010, p. 473).
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Mediatization

theoretical
integration media
urban spaces.

The concept of Soft Urbanism

= “It addresses the changes of public urban space due to
mediatization and develops scenarios for the interplay of
the public urban space and the public media domain, for
the creation of urban hybrid spaces” (uran screens 05 - sessions; 2005).
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Mediatization

mediatization deals presence
media life existence
is mutually dependent.

= “Contemporary society is permeated by the media, to an
extent that the media may no longer be conceived of as
being separate from cultural and other social institutions

(Hjarvard, 2008, p. 105).
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Mediatization

explorations
social, political, technological
understand medium
part of the urban scenario.
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Mediatization

city, constitute - medium of expression.

= “Public space is the city's medium for communication with
itself, with the new and unknown, (...). Public space is
urban planning's moderator in a city of free players.”

(Christ, W., 2000 apud Struppek, 2006).
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digital medium is part city,

The Mediatization of Society

= “Im]Jedia are not simply technologies that organizations, parties
or individuals can choose to use — or not use — as they see fit. A
significant share of the influence media exert arises out of the
fact that they have become an integral part of other institutions’
operations (...)".
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Mediatization

public services
dependent on o digital media
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Mediatization

medium extension
human affects

way sense

= “When we become adapted to using media in such a way,
they become natural to us. We only see what they allow us
to see, or touch what they allow us to touch”.




Mobile Media Design | 02:-Media'& 48 B
Mediatization
Times Square,

New York,
1905

2008
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Mediatization

T

Mobile Media Design
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Mediatization

Panasonic

Mobile Media Design
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Mediatization

Mobile Media Design
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Mediatization

conclusion the mediatization
IS related users: the city can be a
medium but
depends on receptors

higher 1= human concentration, t.c higher
digital media
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Mediatization

mediatization
concept ‘or urban:

= “(...) it does mean that an understanding of the importance
of media in modern society and culture can no longer rely on
models that conceive of media as being separate from
society and culture” wjarvard, 2008, p. 106).
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How
media
are present
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How media are present

importance
way message is perceived.
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How media are present

three main spheres:
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How media are present

@ e =

technology social content
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Digital media in public urban spaces

organizing media items into categories
better understanding roles in public spaces.

concepts of digital
new media synonyms.
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Digital media in public urban spaces

digital media in

urban public spaces.

the items must be included on the three
layers simultaneously,
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Digital media in public urban spaces
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Digital media in public urban spaces

Technology

i

Interactlon

v

Passive
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Digital media in public urban spaces

@

Technology
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Digital media in public urban spaces

@

Technology
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces

Technology

\4

@b

Interface

v
Button / Keyboard
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces

e

Soslal Rathausmarkt
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces

Content
| |

i

Text
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Digital media in public urban spaces

Content
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces
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Digital media in public urban spaces

Content
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Digital media in public urban spaces
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Obsolete Technologies
That People Thought Would Last Forever

Retrieved and modified from http://io9.gizmodo.com/25-obsolete-technologies-that-future-generations-will-n-1526922030



http://io9.gizmodo.com/25-obsolete-technologies-that-future-generations-will-n-1526922030
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Obsolete Technologies That People Thought Would Last Forever
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Obsolete Technologies That People Thought Would Last Forever

* Dial-up Modems

https://www.youtube.com/watch?v=vvrOAMWEU-c



https://www.youtube.com/watch?v=vvr9AMWEU-c
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Obsolete Technologies That People Thought Would Last Forever

= Printed Media
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Obsolete Technologies That People Thought Would Last Forever

= All Sorts of Data Storage Media
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Obsolete Technologies That People Thought Would Last Forever
= All Sorts of Graphical and Video Media Storage
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Obsolete Technologies That People Thought Would Last Forever

= All Sorts of Audio Players and Media Storage
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Obsolete Technologies That People Thought Would Last Forever

= Pulse Telephone Networks and Rotary Phones
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Obsolete Technologies That People Thought Would Last Forever

= Public Pay Phones
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Obsolete Technologies That People Thought Would Last Forever

= Public Pay Phones

In NYC a project is
transforming old
public pay phones
into free Wi-Fi booths.

https://www.link.nyc/



https://www.link.nyc/
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Obsolete Technologies That People Thought Would Last Forever

= Phones That Allow Neck Cradling
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Obsolete Technologies That People Thought Would Last Forever

= Answering Machines R ew T

Greeting Voicemail

LERY No Voicemail
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Obsolete Technologies That People Thought Would Last Forever

= Cathode Ray Tube Televisions
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Obsolete Technologies That People Thought Would Last Forever

= Typewriters
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Where most of them go?
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Course Schedule and Details

= 25.04 MMD 03 - Mobile Media & Apps | MMD 04 - UNESCO WHS Tourism in Germany / Project Description
= 09.05 MMD 05 - Mobile Guidelines | MMD 06 - Icon Design / Project Consultation

= 23.05 MMD 07 - References & Writing / Project Consultation

= 06.06 Students' Prototype Presentations (or 13.06 - waiting external confirmation)

= 20.06 Students' Prototype Presentations

= 04.07 MMD 08 - Closing Lecture & Feedback

= 31.07 Deadline for the paper/essay: 23:59
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