IDEO Method Cards

Cross-Cultural Comparisons

HOW: Use personal or published
accounts to reveal differences in
behaviors and artifacts between
national or other cultural groups.

WHY: This helps teams to understand

various cultural factors and the

implications for their projects when
gning for unfamiliar or global

markets.
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Observe the behavior of people of different nationality /

cultures at the train station or airport.




IDEO Method Cards

Fly on the Wall

Observe people at the train station /airport.

HOW: Observe and record behavior
within its context, without interfering

with people’s activities.

WHY: It is useful to see what people
actually do within real contexts and

time frames, rather than accept what
they say they did after the fact.
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IDEO Method Cards

Survey & Questionnaires

HOW: Ask a series of targeted

guestions in order to’ascertain
particular characteristics and

perceptions of users.

WHY: This is a quick way to elicit
answers from a large number of

people.
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When did you start to plan your travel?

Why did you choose this travel destination?

Do you travel alone or in a group / with your family?

What would be the killer feature of an ultimate
interactive travel planner?

« How did you find interesting places
at your travel destination?




IDEO Method Cards

Predict Next Year’'s Headline

»Apple invented the iBeam.
This will reinvent the way we travel«

HOW: Invite clients to project their
company into the future, identifying
how they want to develop and sustain
Customer relationships.

WHY: Based on customer-focused
research, these predictions can help
clients to define which design issues

+

to pursue in product development.
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