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What a nice guy he i1s. Asking you about
your wellbeing. Then your name and your
heritage. What‘s your favourite food by
the way? You just wanted to have a cof-
fee for free. Now you are getting more
than that: a quite good piece of conver-
sation. ,Free Coffee” wants your data 1in
exchange for that bean juice. It might
question the way we deal with our perso-
nal data. It might show us how interch-
angeable our 1identities are. It might
even equal money with data.




CONCEPT

give out free

coffee to make
,anti-art“

~

collect data —
use internet
company model

ask personal
question about
lifestyle,
opinions,...

create an ad-
aptive drama-
turgy

voice recogni-
tion software
to spy on the
conversation

make something
= with collected
data

stream over
the internet

print post
cards / mugs
and sell them
in seperate
gift shop

make a book out
of the collec-
ted conversa-
tion



SETUP futuristic
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give out free coffee
to make ,anti-art”

official bar A lot of peop-
manager: le lined up 1in
the first half
= NO milkjug if hour
you give out
free coffee! L, 0.1 coffee/min

© water does not boil
fast enough

- I would lend
you sth i1f it
was art“

Joje]l Soalnulw

- even Miga could
not convince
him

sends stage ma-

(friend steals ) nager to close

stiring sticks down my bar
and spoon



THE DEAL!

NO ADVERTISEMENT!
AT LEAST 1 HOUR BREAK!

in the contract with the official bar i1t is
written, that no other food or drink vendors
are allowed.
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SOCIAL MEDIA

live feed not implemented
because 1t was unethical

twitter & facebook
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REACTIONS

most of the people were
very open to invest perso-
nal information (in exch-
ange for free goods)

"I have to answer that
question, because we do it
on the internet all the
time”“ — she probably read
the description and wanted
to act along

)<

Others were more reser-
ved and had no interest 1in
conversing with me.

I just had a nice chat
about any topic

I tried to break the 1ice
by giving out informal
personal information

with those 1t seemed more
like an interogation than
a conversation



Free Coffee




